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標を達成させる方法もしくはプロセス（Eisenhardt, 1985; Flamholtz et al., 
1985; Jaworski, 1988; Ouchi, 1977, 1979; Tompkins & Cheney, 1985）」，「組織の
目標達成のために，マネジャーが従業員を動機づけるプロセス（Jaeger & 

























う 二 分 法 か ら す れ ば（Anderson & Oliver, 1987; Jaworski & MacInnis, 
1989），従来の組織コントロール研究は，フォーマル性を強調する伝統的アプ
ローチから（e.g., Blau & Scott, 1962; Weber, 1947），伝統的な考え方を継承し
つつインフォーマル性の重要性が認識されはじめた人間関係論的アプローチ
（e.g., Blau, 1956; Etzioni, 1961; Tannenbaum, 1968），組織コントロールの適合
性は状況に依存するという状況決定論的アプローチ（Eisenhardt, 1985; Ouchi, 
1979, 1980; Perrow, 1986），そしてフォーマル性とインフォーマル性の相互作






























な役割を果たしており（George & Chattopadhyay, 2005），組織の一員として
得られる所属感や成員性の認知によって，従業員は自身の目標よりも組織の目




































































や忠誠心とみなす研究はなされていたが（e.g., Brown, 1969; Hall et al., 
1970），こうした組織アイデンティフィケーション研究は70年代以降低迷して
いた。











知的な側面を強調しているという共通点がみられる（Blader & Tyler, 2009; 
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分けられる。組織的要因には，組織威信（Mael & Ashforth, 1992; Smidts et 
al., 2001），組織イメージ（Dutton et al., 1994; Kreiner & Ashforth, 2004），組
織の評判と目標（Bergami & Bagozzi, 2000; Carmeli et al., 2007; Mael & Ash-
forth, 1992），組織支援の認知（Edwards & Peccei, 2010），組織コミュニケー
ション（Bartels et al., 2010; DiSanza & Bullis, 1999; Riordan & Weatherly, 
1999; Scott, 1997; Smidts et al., 2001）などがある。個人的要因には，個人と組
織の目標や価値の一致（Hall et al., 1970），組織への満足感や在籍期間（Mael 
















& Mael, 1989; Mael & Ashforth, 1992）。それゆえ，組織のメンバーはより愛
着を感じ組織に貢献しようとする意欲も高まる（Ellemers et al., 2004）。組織
アイデンティフィケーションは，組織が望む従業員の態度や行動を導き（Ash-
forth & Mael, 1989），職務満足を向上させ，転職意思の低下させる（Mael,& 
Ashforth, 1995; Rousseau, 1998; Tyler & Blader, 2001）。
　その他，役割外行動と向社会的行動（Kramer, 1993），所属組織への支援行
動（Mael & Ashfort, 1992），組織市民行動（Bartel, 2001; Dutton et al., 1994; 
O’Reilly & Chatman, 1996）のような組織にとって望ましい行動と，不正行為
への関与（Dukerich et al.,1998），組織変革に対する慣性（Jetten et al. 

















は特に部門が注目されてきた（Albert & Whetten, 1985; Ashforth & Mael, 
1989; Pratt & Foreman, 2000; Rousseau, 1998）。アイデンティフィケーション
の対象として部門は，従業員のアイデンティフィケーションにおいて重要な役
割を果している（e.g., Riordan & Weatherly, 1999; van Knippenberg & van 

















をより正確に予測できるという主張もある（van Knippenberg & van Schie, 








（Ashforth & Mael, 1989; Mael & Ashforth, 1992），「（組織として）われわれは
何者か」という組織アイデンティティが個人の自己概念に反映されることを意





えられる（Dukerich et al., 1998; Elsbach, 1999）。
　脱アイデンティフィケーションは，組織へのアイデンティフィケーション程
度が低い状態ではなく，そもそもアイデンティフィケーションしないという別
次元にある（Dukerich et al., 1998）。脱アイデンティフィケーションについて，
Dukerich et al. （1998）は「アイデンティフィケーション対象と自分を積極的




































































過されてきた（Sluss & Ashforth, 2008）。個人のアイデンティティは，他者と
社会（もしくは組織）における役割によって形成される（Stets & Burke, 
2000; Styker & Burke, 2000）。そのため，組織内他者との関係やその関係にお
ける役割は個人のアイデンティティに影響すると想定される。このような組織
における役割関係の特徴から，関係アイデンティフィケーションは「役割関係







































　組織コミュニケーション（Bartels et al., 2010; DiSanza & Bullis, 1999; Rior-
dan & Weatherly, 1999）については，コントロールのタイプによって従業員
間の協働を調整する方法が異なるため（鈴木，2011），組織コミュニケーショ
ンや組織内コミュニケーションの様子が変わりうる。そして Alvesson & Will-
mott（2002）と George & Qian（2010）の議論のように，組織コントロール
に関わる諸活動が個人のアイデンティティの再定義のきっかけになれば
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傾向」と捉えられる（Brewer & Gardner, 1996; Cooper & Thatcher, 2010, 
p. 519）。Brewer & Gardner（1996）は，個人か社会か，または個人としての
自己と集団のメンバーとしての自己（two basic loci of self-definition）という
社会心理学の二項対立な見方に対し，対人関係レベルを加えて，自己定義の根














認 さ れ て い る（e.g., Brickson & Brewer, 2001; Gabriel & Gardner, 1999; 







分析レベル 自己概念 自己評価の根拠 準拠枠 社会的動機の根拠
個人 個人的 特徴 個人間比較 自己利益
対人関係 関係的 役割 反映 他者利益
集団 集団的 集団プロトタイプ 集団間比較 集団利益











































すとされる（e.g., Ashforth et al., 2008; Dukerich et al., 2001; Dutton et al., 











ンの対象（Cooper & Thatcher, 2010）として対人関係すなわち関係アイデン
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　まず Dutton et al.（1994）と Albert et al.（2000）は，「われわれは何者か」




















出典：Cooper & Thatcher, 2010, p. 528
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とによって解決できると思われる（Cooper & Thatcher, 2010）。
　要するに，アイデンティフィケーションの対象がない個人的アイデンティ
ティ志向は脱アイデンティフィケーションの問題，同僚や上司をアイデンティ



































の多重性にもとづくコントロール（control based on managing multiple identities），アイデン
ティティの顕示性にもとづくコントロール（identity salience-based control）─を紹介している。
⑵　Riketta（2005）によるメタ分析では，社会的アイデンティティ論に依拠する組織アイデンティ




















Albert, S., Ashforth, B. E., & Dutton, J. E. 2000. Organizational identity and identification: Charting 
new waters and building new bridges. Academy of Management Review, 25(1): 13-17.
Albert, S., & Whetten, D. A. 1985. Organizational identity. Research in Organizational Behavior, 7: 
263-295.
Alvesson, M., & Willmott, H. 2002. Identity regulation as organizational control: Producing the 
appropriate individual. Journal of Management Studies, 39(5): 619-644.
Anderson, E., & Oliver, R. L. 1987. Perspective on behavior-based versus outcome-based sales-force 
control systems. Journal of Marketing, 51(4): 76-88.
Anthony, R. N. 1965. Planning and Control Systems: A Framework for Analysis. Division of 
Research, Graduate School of Business Administration, Boston: Harvard University Press.
30 早稲田商学第 447・448 合併号
30
Aquino, K., & Douglas, S. 2003. Identity threat and antisocial behavior in organizations: The moder-
ating effects of individual differences, aggressive modeling, and hierarchical status. 
Organizational Behavior and Human Decision Process, 90(1): 195-208.
Ashforth, B. E., Harrison, S. H., & Corley, K. G. 2008. Identification in organizations: An examination 
of four fundamental questions. Journal of Management, 34(3): 325-374.
Ashforth, B. E., & Johnson, S. A. 2001. Which hat to wear?: The relative salience of multiple identi-
ties in organizational contexts. In M. A. Hogg, & D. J. Terry (Eds.), Social identity processes in 
organizational contexts: 31-48. Philadelphia: Psychology Press.
Ashforth, B. E., & Mael, F. 1989. Social identity theory and the organization. Academy of Manage-
ment Review, 14(1): 20-39.
Barker, J. R. 1993. Tightening the iron cage: Concertive control in self-managing teams. Administra-
tive Science Quarterly, 38(3): 408-437.
Barker, J. R., & Tompkins, P. K. 1994. Identification in the self-managing organization: Characteristic 
target and tenure. Human Communication Research, 21(2): 223-240.
Barnard, C. I. 1938. The functions of the executive. Cambridge: Harvard University Press.（山本安次
郎・田杉競・飯野春樹訳『新訳経営者の役割』ダイヤモンド社，1968年）．
Bartel, C. A. 2001. Social comparisons in boundary-spanning work: Effects of community outreach 
on member’s organizational identity and identification. Administrative Science Quarterly, 46(3): 
379-413.
Bartels, J., Douwes, R., de Jong, M., & Pruyn, A. 2006. Organizational identification during a merger: 
Determinants of employees’ expected identification with the new organization. British Journal 
of Management, 17: 49-67.
Bartels, J., Peters, O., de Jong, M, Pruyn, A., & van der Molen, M. 2010. Horizontal and vertical com-
munication as determinants of professional and organizational identification. Personnel Review, 
39(2): 210-226.
Bergami, M., & Bagozzi, R. P. 2000. Self-categorization, affective commitment and group self-esteem 
as distinct aspects of social identity in the organization. British Journal of Social psychology, 
39(4): 555-577.
Blader, S. L., & Tyler, T. R. 2009. Testing and extending the group engagement model: Linkages 
between social identity, procedural justice, economic outcomes, and extrarole behavior. Journal 
of Applied Psychology, 94(2): 445-464.
Blau, P. M. 1956. Bureaucracy in modern society. New York; Random House.
Blau, P. M, & Scott, W. R. 1962. Formal organizations: A comparative approach. San Francisco: Chan-
dler Publishing Company.
Brewer, M. B., & Gardner, W. 1996. Who is this “we”? levels of collective identity and self represen-
tations. Journal of Personality and Social Psychology, 71(1): 83-93.
Brickson, S. L. 2000. The impact of identity orientation on individual and organizational outcomes in 
demographically diverse settings. Academy of Management Review, 25(1): 82-101.
Brickson, S. L., & Brewer, M. B. 2001. Identity orientation and intergroup relations in organizations. 
In M. A. Hogg, & D. J. Terry (Eds.), Social identity processes in organizational contexts: 49-66. 
Philadelphia: Psychology Press.
Brown, M. E. 1969. Identification and some conditions of organizational involvement. Administrative 
Science Quarterly, 14(3): 346-356.
Carmeli, A., Gilat, G., & Waldman, D. A. 2007. The role of perceived organizational performance in 
31組織コントロール戦略の新たなアプローチ
31
organizational identification, adjustment and job performance. Journal of Management Studies, 
44(6): 972-992.
Chandler, A. D. 1962. Strategy and Structure: Chapters in the History of the American Industrial 
Enterprise. Cambridge, MA: MIT Press.（三菱経済研究所訳『経営戦略と組織』実業之日本社，
1967年）．
Cheney, G. 1991. Rhetoric in organizational society: Managing multiple identities. Columbia: Univer-
sity of South Carolina Press.
Cooper, D., & Thatcher, M. B. 2010. Identification in organizations: The role of self-concept orienta-
tions and identification motives. Academy of Management Review, 35(4): 516-538.
DiSanza, J. R., & Bullis, C. 1999. Everybody identifies with smokey the bear. Management Communi-
cation Quarterly, 12(3): 347-399.
Dukerich, J. M., Kramer, R., & McLean Parks, J. 1998. The dark side of organizational identification. 
In D. A. Whetten & P. C. Godfrey (Eds.), Identity in Organizations: Building Theory through 
Conversations: 245-256. Thousand Oaks: Sage.
Dutton, J. E., Dukerich, J. M., & Harquail, C. V. 1994. Organizational images and member identifica-
tion. Administrative Science Quarterly, 39(2): 239-263.
Edwards, M. R., & Peccei, R. 2010, Perceived organizational support, organizational identification, 
and employee outcomes. Journal of Personnel Psychology, 9: 17-26.
Eisenhardt, K. M. 1985. Control: Organizational and economic approaches. Management Science, 
31(2): 134-149.
Ellemers, N., Kortekaas, P., & Ouwerkerk, J. W. 1999. Self-categorisation, commitment to the group 
and group self-esteem as related but distinct aspects of social identity. European Journal of 
Social Psychology, 29(2-3): 371-389.
Elsbach, K. D. 1999. An expanded model of organizational identification. Research in Organizational 
Behavior, 21: 163-200.
Elsbach, K. D., & Bhattacharya, C. B. 2001. Defining who you are by what you’re not: Organizational 
disidentification and the national rifle association. Organization Science, 12(4): 393-413.
Etzioni, A. 1961. A comparative analysis of complex organizations. New York: Free Press.
Flamholtz, E. G., Das, T. K. & Tsui, A. S. 1985. Toward an integrative framework of organizational 
control. Accounting, Organization and Society, 10(1): 35-50.
Foreman, P. O., & Whetten, D. A. 2002. Members’ identification with multiple-identity organizations. 
Organization Science, 13(6): 618-35.
Gabriel, S., & Gardner, W. L. 1999. Are there ‘‘his’’ and ‘‘her’’ types of interdependence?: The impli-
cations of gender diﬀerences in collective versus relational interdependence for aﬀect, behavior, 
and cognition. Journal of Personality and Social Psychology, 77(3): 642-655.
George, E., & Chattopadhyay, P. 2005. One foot in each camp: the dual identification of contract 
workers. Administrative Science Quarterly, 50(1): 68-99.
George, E., & Qian, C. 2010. Organizational identity and control: can the two go together?. In S. M. 
Sitkin, L. B. Cardinal, & K. M. Bijlsma-Frankema (Eds.), Organizational control: 167-190. Cam-
bridge University Press.
Govindarajan, V., & Fisher, J. 1990. Strategy, control systems, and resource sharing: Effect on busi-
ness-unit performance. Academy of Management Journal, 33(2): 259-285.
Hall, D. T., Schneider, B., & Nygren, H. T. 1970. Personal factors in organizational identification. 
Administrative Science Quarterly, 15(2): 176-190.
32 早稲田商学第 447・448 合併号
32
Jaeger, A. M., & Baliga, B. R. 1985. Control systems and strategic adaptation: Lessons from the Jap-
anese experience. Strategic Management Journal, 6(2): 115-134.
Jaworski, B. J. 1988. Toward a theory of marketing control: Environmental context, control types, 
and consequences. Journal of Marketing, 52(3): 23-39.
Jaworski, B. J., & MacInnis, D. J. 1989. Marketing jobs and management control: Toward a frame-
work. Journal of Marketing Research, 26(4): 406-419.
Jetten, J., O’Brien, A., & Trindall, N. 2002. Changing identity: Predicting adjustment to organiza-
tional restructure as a function of subgroup and superordinate identification. British Journal of 
Social Psychology, 41(2): 281-297.
Johnson, M. D., Morgeson, F. P., Ilgen, D. R., Meyer, C. J., & Lloyd, J. W. 2006. Multiple professional 
identities: Examining differences in identification across work related targets. Journal of 
Applied Psychology, 90(2): 498-506.
Kashima, E. S., & Hardie, E. A. 2000. The development and validation of the relational, individual, 
and collective self-aspects (RIC) scale. Asian Journal of Social Psychology, 3(1): 19-48.
金倫廷・大月博司 2013「組織コントロールの規定要因としてのアイデンティティ志向」『早稲田商学』
第437号：35-58.
Kirsch, L. J. 1996. The management of complex tasks in organizations: Controlling the systems 
development process. Organization Science, 7(1): 1-21.
Kramer, R. M. 1993. Cooperation and organizational identification. In J. K. Murnighan (Eds.), Social 
Psychology in Organization: Advances in Theory and Research. 244-268. Englewood Cliffs: Pren-
tice-Hall.
Kreiner, G. E., & Ashforth, B. E. 2004. Evidence toward an expanded model of organizational identi-
fication. Journal of Organizational Behavior, 25(1): 1-27.
Kreiner, G. E., Hollensbe, E. C., & Sheep, M. L. 2006. Where is the” me” among the” we”?: Identity 
work and the search for optimal balance. Academy of Management Journal, 49(5): 1031-1057.
Mael, F., & Ashforth, B. E. 1992. Alumni ad their alma maters: A partial test of the reformulated 
model of organizational identification. Journal of Organizational Behavior, 13(2): 103-123.
March, J. G., & Simon, H. A. 1958. Organizations. New York: Wiley.（高橋伸夫訳『オーガニゼーショ
ンズ第２版─現代組織論の原典』ダイヤモンド社，2014年）．
Martin, J., Knopoff, K., & Beckman, C. 1998. An alternative to bureaucratic impersonality and emo-
tional labor: Bounded emotionality at the Body Shop. Administrative Science Quarterly, 43(2): 
429-469.
Merchant, K. A. 1985. Control in business organizations. Marshfield: Pitman Publishing.
Merchant, K. A. 1988. Progressing toward a theory of marketing control: A comment. Journal of 
Marketing, 52(3): 40-44.
Mintzberg, H. 1979. An emerging strategy of “direct” research. Administrative Science Quarterly, 
24(4): 582-589.
O’Reilly, C. A., & Chatman, J. A. 1996. Culture as social control: Corporations, cults, and commit-
ment. In L. L. Cummings & B. M. Staw (Eds.), Research in Organizational Behavior, 18: 157-200. 
Greenwich: JAI Press.
Ouchi, W. G. 1977. The relationship between organizational structure and organizational control. 
Administrative Science Quarterly, 22(1): 95-113.
Ouchi, W. G. 1979. A conceptual framework for the design of organizational control mechanisms. 
Management Science, 25(9): 833-848.
33組織コントロール戦略の新たなアプローチ
33
Ouchi, W. G. 1980. Markets, bureaucracies, and clans. Administrative Science Quarterly, 25(1): 129-
141.
Perrow, C. 1986. Complex Organizations (3rd ed.). New York: Random House.
Peterson, K. D. 1984. Mechanisms of administrative control over managers in educational organiza-
tions. Administrative Science Quarterly, 29(4): 573-597.
Pfeffer, J. 1977. New directions for organization theory: Problems and prospects. New York: Oxford 
University Press.
Pratt, M. G. 1998. To be or not to be: Central questions in organizational identification. In D. A. 
Whetten & P.C. Godfrey (Eds.), Identity in organizations: Building theory through conversations, 
171-207. Thousand Oaks: Sage.
Riketta, M. 2005. Organizational identification: A meta-analysis. Journal of Vocational Behavior, 66(2): 
358-384.
Riketta, M., & van Dick, R. 2005. Foci of attachment in organizations: A mete-analytic comparison of 
the strength and correlates of workgroup versus organizational identification and commitment. 
Journal of Vocational Behavior, 67(3): 490-210.
Riordan, C. M., & Weatherly, E. W. 1999. Defining and measuring employees’ identification with 
their work groups. Educational and Psychological Measurement, 59(2): 310-324.
Rousseau, D. M. 1998. Why workers still identify with organizations. Journal of Organizational 
Behavior, 19(3): 217-233.
Scott, C. R. 1997. Identification with multiple targets in a geographically dispersed organization. 
Management Communication Quarterly, 10(4): 491-522.
Shamir, B., House, R. J., & Arthur, M. B. 1993. The motivational effects of charismatic leadership: A 
self-concept based theory. Organization Science, 4(4): 577-594.
Shamir, B., Zakay, E., Brainin, E., & Popper, M. 2000. Leadership and social identification in military 
units: Direct and indirect relationships. Journal of Applied Social Psychology, 30(3): 612-640.
Shamir, B., Zakay, E., & Popper, M. 1998. Correlates of charismatic leader behavior in military units: 
Subordinates’ attitudes, unit characteristics, and superiors’ appraisals of leader performance. 
Academy of Management Journal, 41(4): 387-409.
Simon, H. A. 1945. Administrative behavior. New York: Macmillan.（二村敏子・桑田耕太郎・高尾義
明・西脇暢子・高柳美香訳『新版 経営行動─経営組織における意思決定過程の研究』ダイヤモ
ンド社，2009年）．
Simons, R. 1995. Control in an Age of Empowerment. Harvard Business Review, 73(2): 80-88.
Sluss, D. M., & Ashforth, B. E. 2007. Relational identity and identification: Defining ourselves through 
work relationships. Academy Management Review, 32(1): 9-32.
Sluss, D. M., & Ashforth, B. E. 2008. How relational and organizational identification converge: Pro-
cesses and conditions. Organization Science, 19(6): 807-823.
Sluss, D. M., Ployhart, R. E., Cobb, M. G., & Ashforth, B. E. 2012.Generalizing newcomers’ relational 
and organizational identifications: Process and prototypicality. Academy of Management Journal, 
55(4): 949-975.
Smidts, A., Pruyn, A., & Van Riel, C. B. M. 2001. The impact of employee communication and per-
ceived external prestige on organizational identification. Academy of Management Journal, 44(5): 
1051-1062.
Snell, S. A. 1992. Control theory in strategic human resource management: the mediating effect of 
administrative information. Academy of Management Journal, 35(2): 292-327.
34 早稲田商学第 447・448 合併号
34
Stets, J. E., & Burke, P. J. 2000. Identity theory and social identity theory. Social Psychology Quar-
terly, 63: 224-237.
Stryker, S., & Burke, P. J. 2000. The past, present, and future of an identity theory. Social Psychol-





Tannenbaum, A. 1968. Control in Organizations. New York: McGraw-Hill.
Tompkins, P. K. & Cheney, G. 1985. Communication and unobtrusive control in contemporary orga-
nizations. In R. D. Macphee and P. K. Tompkins (eds.), Organizational Communication: 
Traditional Themes and New Directions: 179-210. Beverly Hills, CA: Sage.
Tosi, H. 1983. The organizational control structure. Journal of Business Research, 11(3): 271-279.
Tyler, T. R., & Blader, S. L. 2001. Identity and cooperative behavior in groups. Group Processes and 
Intergroup Relations, 4(3): 207-226.
van Knippenberg, D., & van Schie, E. C. M. 2000. Foci and correlations of organizational identifica-
tion. Journal of Occupational and Organizational Psychology, 73(2): 137-147.
Weber, M. 1947. The theory of social and economic organization. Translated by A. M. Henderson & 
T. Parsons. New York: Free Press.（泉田渡・柳沢幸治訳『経済と社会』文化書房博文社，2004年）.
Widener, S. K. 2007. An empirical analysis of the lever of control framework. Accounting, Organiza-
tions and Society, 32(7-8): 757-788.
